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1.1 Abstract 

Media is a king nowadays because all the people use media for communication. 

Media is a collective communication outlets or tools that are used to store and deliver 

information and data. Media plays a significant role in keeping everyone updated about 

the various events around the world. Media gives us immense knowledge and transmits 

information to the audience. On the other hand media helps in raising voice against social 

evils.  

Among all the media, television is the most popular medium because it is 

supported by visuals. Visual communication explores the use of graphical components in 

achieving communication goals. Visual communication becomes increasingly imported 

as the television has become the primary media of communication. Each of these is 

primarily a visual medium in which message is communicated through pictures. Words 

support the communication of these images.  

 On cable network we have many channels divided in various types. Some of the 

channels are entertainment channels, shopping channels, devotional channels, news 

channels, movie channels etc. But now even food and lifestyle channels are also coming 

in the competition. In India the two main food channels are Living Foodz and Food Food.  

The research was conducted to ascertain “Popularity of Food Channels among 

people”. The research gives attention to the food channels and their popularity 

among housewives and the younger generation. The research also analyzed to find 

out if the food channels are helping in improving the cooking skills of people and 
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to analyze that people have changed their taste from fried food to healthy food 

with the help of food channels. 

100 respondents were selected and survey method was used by the researcher to collect 

the data from the area under study.  

Content Analysis is a research technique used to make replicable and valid inferences by 

interpreting and coding textual material. By systematically evaluating texts and 

qualitative data can be converted into quantitative data. 

 

Keywords : television, food, food channel, popularity, media, communication, Food 

Food, Living Foodz. 

 

1.2 significance of the study 

This study is significant to know that the people’s interest falls on which category of 

channels the most. Variables of this research is male , female and housewives. This study 

to find out the awareness of the food channels as comparative to the other channels. In 

this study ,survey and content analysis has been conducted on two specific food channels: 

living foodz and food food , to find out that these channels promote any particular 

product on the show or the food recipes. 

 

1.3 Objectives 

1. To find if the Food channels are helpful in improving the cooking skills of people. 

2. To analyze that people have changed their taste from fried food to healthy food 

with the help of food channels. 

3. To find out the reason behind lesser number of Food Channels and  popularity of 

such Channels among  people. 

4. To analyze the kind of content shown on food channels. 
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1.4 research methodology 

Research methodology is a way to solve the research problem in a very systematic 

manner. It is a scientific study of doing the research. In it, we study various steps of the 

research process that are generally adopted to study the research problem and basic logics 

behind them. 

Researcher carried out survey and content analysis.  

Tool used for research is written questionnaire. Questionnaire has open ended as well as 

close ended questions which are used for qualitative and quantitative data. 

Sample area used for research is University campus for male and female student variable. 

For the housewives the researcher has gone from house to house. Sample size of the 

study is 100 in which 33 are male students, 33 are female students and rest 33 are 

housewives. Sample design is random sampling. 

Research method:  A survey method was used by the researcher to collect the data from 

the area under study.  

Content Analysis is a research technique used to make replicable and valid inferences by 

interpreting and coding textual material. By systematically evaluating texts and 

qualitative data can be converted into quantitative data 

Data collection tool: Questionnaires is the medium of communication between the 

investigator or researcher and the respondent. Questionnaire with open ended and close 

ended questions used in the study, 

Sample size:  100 respondents includes 33 Male students , 33 Female students , 34 

Housewives. 

Universe: University Campus and house to house survey 

Sampling: Random sampling 
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1.5 Data Interpretation 

Table 1.  Number of people watches food channels 

 

 

Table 2. Number of people note down the food recipes 

 

Table 3. Number of people tried recipes at their homes 

 Males Females Housewives 

a)YES 63% 78% 100% 

b)NO 38% 21% - 

 

Table 4. Number of people watches food channels to maintain their health 

 

 

 

 

 

 

 

 

 Males females Housewives 

a) Yes 3% 42% 24% 

b) No 73% 54% 76% 

 Males Females Housewives 

a) Yes 63% 57% 88% 

b) No 38% 42% 7% 

 Male students Female students Housewives 

a) Yes 50% 29% 63% 

b) No 50% 71% 38% 
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Table 5. Number of people have become health conscious after watching food shows 

 Male students Female students Housewives 

a) Yes 63% 36% 63% 

b) No 38% 64% 38% 

 

 

Table 6. Number of people improved their cooking skills after watching food channels 

 Male students Female students Housewives 

a) Yes 38% 71% 100% 

b) No 63% 29% - 

 

 

1.6 Data Interpretation 

All respondents mostly watch television to entertain themselves. Female students and 

housewives have their interest in watching entertainment channel and daily soaps. 

Whereas the male students like to watch mostly sports channels. As there are mainly two 

food channels in India, Living Foodz and Food Food. The researcher found that very less 

number of people watch food channels in India. Even the food channels have very less 

advertisements. But it is also found that people are getting aware of healthy food routine 

and they also now know the various chefs of India. There are 69% of the respondents do 

watch the food channels but mostly they do not make any recipes after watching such 

food programmes. It is also found that mostly male students note down the food recipes 

and have also tried them at their homes. There are very less number of housewives who 

have noted the recipes. The researcher found after analyzing that only few of the 

housewives have interest in cooking and they take cooking as a daily routine and not as 

an interest. 
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The researcher analyzed that female students have become more health conscious 64% of 

them have become more concerned after watching the food shows like health challenge, 

sugar free nation etc.   

As researcher analyzed and interpreted that housewives and female students have very 

little interest in cooking, only male students are there who have a quite interest in cooking 

and 63% of them has improved their cooking skills by watching food shows. The 

popularity of food channels merely depend on the interest and passion in the people for 

cooking. 

 

  

1.7 Findings and conclusion 

The current research is to investigate the interest about food channels among the male 

students, female students and housewives. Mainly two food channels are there in India 

those are Living Foodz and the Food Food channel. These two channels are little popular 

among the population of India those watching television for improve their cooking skills. 

The finding indicates that mostly people of India are watching television to entertain 

themselves. Talking about the research variables, mainly female and housewives watch 

the daily soap channels as comparative to the males they mostly watch sports channel. 

Television is now basic need for the every household or can say it’s a showpiece for the 

living room. People are spending maximum 2 hours from their precious time to watch the 

TV. 

The respondents of this study delivers that less number of them are watching the food 

channels. Male respondent have no interest for these kinds of channels. On the other hand 

in Indian culture mainly female cook, but this research indicates that most of them 

(female students and housewives)   have seen very less number of food shows. 

The respondents those are watching these kind of channels, are trying the recipes which 

are shown on television. As all know the recipes on the food channels are made by the 

professional chefs by using some unknown ingredients. The finding indicates that 
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respondents  does not have knowledge about such kind of ingredients or products  but 

watching such shows on the food channels have made them aware about these 

ingredients. They have started buying such ingredients now and these are easily available 

in market also. 

In this study, the researcher found that majority of the respondent (male students, female 

students and housewives) are watching food programmes to maintain their health. The 

reason behind is that most of the population of India is suffering  from the health problem 

like diabetes, blood pressure, heart problems, obesity etc. Fried and food rich in calories 

is harmful for our overall health. 

One very interesting fact came out from this study is that people have changed their 

cooking utensils by watching food channels. For example- Serving bowls, culinary sets, 

they have moved from simple steel utensils to non -stick ones. 

The respondent deliver that their cooking skills have been improved after following the 

food channels. 

Through content analysis the result came out is that the content which is shown on food 

channels is not promoting any product but the food recipes made with healthy 

ingredients.  

The food channels have less number of advertisements as compared to the other channels. 

It is because food channels are still not so popular among the people. 

The popularity of food channels merely depends on interest of the people in cooking. 

 

 To know how helpful food channels are for people in improving their cooking skills. 

The study found out that 70% people improved their cooking skills with the help of food 

channels. Food channels are helpful for better cooking techniques as it teaches simple and 

easy recipes to the people with simple ingredients. 

 

To analyze how people have changed their taste from fried food to healthy food with the 

help of food channels. 
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According to the data collected, 57% of them do not follow any food show which gives 

the health tips to the people. Most of the people are today  are suffering from many health 

issues like heart disease, blood pressure, diabetes, obesity etc because of the oily food 

recipes.  

 To analyze why food channels are less in number and the people’s awareness about 

those channels. As according to the data collected, 68% of them do not like to watch and 

are not aware about the food channels that is why the number of these channels are less 

than other. 

 People like to watch entertainment channels, sports and news channels most, as their 

Interest falls in these categories. To analyze that what kind of content is shown on food 

channels. According to the content analysis, there are very few food shows which 

promote the particular product. The more stress is given to the healthy food recipes. 
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Recommendation 

The researcher recommends that the further study can be conducted regarding impact 

of food and lifestyle channels on Indian cuisine. 
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