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ABSTRACT 

Rural women constitute a major part of the Indian Population. Upliftment of the rural women 

is very important for the social, political and economic growth of the country. They must be 

provided with equal rights, opportunities, responsibilities and power to women so that they can 

perform different roles at par with men.  In India, rural women face a lot many problems in 

male dominated society.  Nonetheless these rural women are making their marks in the field of 

education, sports, households, etc. through different means A lot of things are yet to be 

achieved in the emancipation of rural women. There is a great need to work at the grassroot 

level and empower the women in rural areas. Therefore, the study on the representations of 

rural women in print media is required in the present-day scenario, to see how much the fourth 

estate of democracy is working for the empowerment of rural women in India. So, the current 

study brings forward the representations that print media creates about rural women.  
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RURAL WOMEN IN INDIA 

"India lives in its villages", this famous statement given by the Father of the Nation- Mahatma 

Gandhi still stands true. Villages form a major and important part of our country and it 

represents the actual India. Almost 70 per cent of India’s population live in the rural area. 

According to the Census of India -2011, out of 121 crore Indians, 83.3 crores live in rural areas 

and 37.7 crore stay in urban areas. (Chart 1) These villages well connected to the neighbouring 

towns and cities have tried to preserve their traditional ethos. However, most of the rural areas 

doesn’t have basic facilities like electricity, proper drinking water, proper transportation, 

education, etc.  

 

Chart 1 

It must be noted that out of the total female population of 587.45 million, 69% of the women 

resides in the rural areas and 31% resides in the urban areas. Despite being in so many numbers, 

the rural women are under-represented everywhere. And representation of 69% of these rural 

women in Indian media is no exception. (Government of India, 2017) (Chart 2) 

 

Chart 2 
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In our ancient culture women used to command great amount of power and importance. We 

worship Goddess Lakshmi, Saraswati, Durga and many other deities.  It implies how Indian 

civilization has revered the female forms. The word woman in itself is so powerful, it’s been 

popularly said that if you teach a woman, you build a nation.  Women perform varied roles in 

the society- as mother, wife, daughter, etc. and these women have magnificently carried these 

positions. They are competent enough, more confident and they are getting success in all the 

sphere of human’s life. (Indian Child) 

However, things have changed in the last few decades or even centuries. The women are 

considered less important and powerful than men. The contribution of women in development 

of our country is equal to that of men, still they face a lot of limitations that prevent them to 

comprehend their true capabilities. Yet the situation is not entirely bleak. Urban women living 

in India have more advantages and opportunities than the rural women of India. Despite having 

better facilities for urban women, the rural women have made rapid developments.  

The Constitution of India in its Preamble, Fundamental Rights, Fundamental Duties and 

Directive Principles, not only grants equality to women but also empowers the State to strive 

and adopt measures in favour of women. The government through their different schemes and 

plans have tried to prioritize the women issues and increase their participation in the overall 

development of the country. Many NGOs, social welfare organizations and other institutions, 

have worked for the improvement in the condition of rural women in India.  

Even the United Nations have also advocated ‘Gender equality and Women Empowerment’. 

Women Empowerment means the ability of the women living in both rural and urban areas to 

take all the important decisions independently that will ensure success in all aspects of life. 

(Bangla, 2014)

ROLE OF MEDIA 

Media is considered as the fourth estate of democracy. It has become an integral part of our 

lives and serves in different forms like television, radio, books, magazines, newspapers, 

internet etc. It informs & educates people about the major happenings around the world and 

influence audiences to form public opinion on different matters.  (Gupta, 2018) 

Media, in the modern society, has been placed appropriately to such an extent that what we 

read, see and hear gets assimilated into our belief system. The selection and representation of 

the content in different media organizations produce certain types of stereotypes about status 

and role of rural women in the society.   
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But the supportive role of media cannot be ignored in facilitation of women empowerment. 

Media can greatly help in the empowerment of rural women by making people aware and 

educate them about issues like women achievers, women health, women education, gender 

inequality, crime against women, adverse sex ratio, women hygiene, etc. (Ray,2008)

 

THEORETICAL FRAMEWORK 

1) Agenda- Setting Theory  

According to this theory, media sets the agenda for the audience by focussing, excluding, 

downplaying, thereby transforming an issue into public agenda. It states that media greatly 

influences the opinions of the audience. This theory strongly argues that media influence 

audiences with respect to what they think about rather than what they think. Based on this 

theory, the current study will analyse the print media’s representation of rural women in India 

and pose important questions like – how rural women are represented in print media, how much 

space is allocated to issues related to women, etc.  

 

2) Gatekeeping Theory 

According to the Gatekeeping Theory given by Kurt Lewin in 1943, it is the Gatekeeper who 

decides what information should reach the audience and what information should not. These 

gatekeepers, who are the decision makers have their own social political, cultural, ethical and 

political influence. This theory will help in explaining why the print media publishes some 

news stories and omit other news stories related to rural women. 

 

REVIEW OF LITERATURE  

Narayana & Ahamad (2016) Stated that media has a great potential for women 

empowerment, but the usage of these mediums by women is quite low. He suggested that the 

media can play an important role in women empowerment and gender equality must be 

explored in future studies.  

 

Khan & Moin (2014) stated that there is a rapid growth in the IT sector since the late 1980’s 

and the usage has dramatically risen since 1990’s. and this new media is emerging as a great 

tool for women empowerment in India. There are different types of websites dedicated to 

women issues like education, health, knowledge, lifestyle, etc. have been proliferated.  
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Subash, S. (2015) affirmed great impact of mass media on women has made them empowered. 

A few suggestions given by women were- to restrict crime related programmes, improvement 

of learning and knowledge, equal status of women, gender equality etc. therefore the media 

should consider all the suggestions given by the women and improve the content of 

programmes, telecasts, circulations, knowledge and information.

 

HYPOTHESIS 

There is an under-representation of rural women in the print media and even if they are reported 

in the newspapers, they are not portrayed appropriately.  

OBJECTIVES 

The main objective of the study was to examine the media representations of rural women in 

print media. The study was guided by the following specific objectives:

I. To study the extent of coverage given to the rural women in terms of  

 The frequency of news pieces related to rural women. 

 The placement of news pieces related to rural women. 

 The source of the news pieces related to rural women 

 The region from where the news piece related to rural women has originated. 

 The space (in terms of columns) given to the news pieces related to women.  

 The specific issue on which the coverage is done.   

II. To determine the treatment given to rural news focussing rural women.   

 

METHODOLOGY 

Content analysis was used to examine the above stated objectives in terms of the extent of 

coverage given to the rural women in the Print Media.  

1) Universe 

The universe of the present study comprised of all the news items that appeared for one month, 

starting from September 2018, in the national daily – The Hindu (New Delhi Edition).  

2) Sampling 

Non – probability sampling was adopted to choose the sample. The method of purposive 

sampling was found suitable as the study was conducted for one month during 01 September 

2018 to 30 September 2018.   

3) Theme 

The study focusses on various issues focussing on rural women of India only.  
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4) Data Collection and Analysis  

I. Total no. of News Reports  

Out of total 30 issues (starting from September 01, 2018 to September 30, 2018) of The Hindu, 

10 issues carried different news reports related to rural women in India. (Table 1) 

S.No.  Date                                                 Day No. of Stories 

1 04-09-2018                                 Tuesday 2 

2 08-09-2018                               Saturday 1 

3 11-09-2018                               Tuesday 1 

4 14-09-2018                                   Friday 2 

5 16-09-2018                                 Sunday 1 

6 17-09-2018                                Monday 1 

7 19-09-2018                           Wednesday 1 

8 22-09-2018                               Saturday 1 

9  23-09-2018                                 Sunday 1 

10 30-09-2018                                Sunday 1 

Total 12 news reports represented the rural women. 

 

 

Table 1 

II. Placement of News Reports  

S.No.  No. of Stories Page Name Page No.  

1 2 Front Page  1 

2 1 North  2 

3 2 Nation 5 

4 1 Nation 6 

5 1 Nation  7 

6 1 Business Review 14 

7 1 Weekend Sport 16 

8 1 Section 2  6 &7 

9 1 Delhi Metro 1 

10 1 Literary Review 1 

Table 2 
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Only 2 news reports during the one month analysis of  The Hindu appeared on the front page. 

1 news report appeared on the North Section of the newspaper. 4 appeared on the different 

National Pages of the daily.  1 news report featured on the Business Review and 1 report on 

the Sports Page. The other 3 news stories appeared on the 3 different special supplements of 

The Hindu. (Table 2) 

 

III. Source of the News Reports 

  

Chart 3 

 

 

Out of the 12 news reports 6 got Bylines (Anup Dutta, Rahul Karmakar, Raksha Kumar, 

S. Annamalai, Stan Ryan and Priscilla Jebaraj). 3 were written by Special 

Correspondents. 1 was taken from the News Agency- Press Trust of India. 1 brief story had 

no source. And 1 photo essay was credited to the Hindu’s Principal News Photographer 

(Thulsi Kakkat). (Chart 3) 
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IV. Origin of the News Reports  

S. No  Place No. of Stories  

1 Bhopal, Madhya Pradesh 1 

2 Lakhisarai, Bihar 1 

3 Dhing Village, Guwahati, 

Assam  

1 

4 North Garo hills, 

Meghalaya 

1 

5 Rewari, Haryana  2 

6 Pardhauli village, Bareilly, 

Uttar Pradesh 

1 

7 Madurai, Tamil Nadu 1 

8  

Not Mentioned  

2 

9 Amboori village, Southern 

Thiruvananthapuram, 

Kerala  

1 

10 Behnara Village, Bharatpur 

District, Rajasthan  

1 

Table 3 

 

2 news stories were related to rural women living in the Northern part of  India- 2 (Rajasthan 

& Haryana). 1 story originated from East India (Bihar). 2 news stories came from South 

India (Kerala & Tamil Nadu). 2 news stories came from Central part of India (Uttar Pradesh 

& Madhya Pradesh) and 2 stories from North East (Meghalaya & Assam). There was no 

news item from the West India and 2 analysed news stories did not mention the place. (Table 

3) 
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V. Space  

 

Chart 4 

In addition to this, 2 News stories were written in brief columns of the newspapers. (Chart 4)  

VI. &  VII. Specific issue and treatment given to the news stories  

Out of the 12 news stories, 5 news stories were related to crime. The first one highlighted the 

involvement of Sadhna Patel in crimes and she was also referred as ‘another bandit queen from 

chambal's ravines’. Another short story was about the murder of a woman in Bihar. The third 

news story was related to a cybercrime victim, whose obscene video was posted by a man in 

North Garo Hills of Meghalaya. Instead of helping the victim she was asked to pay fine by the 

elderly members of the community. One front page story was the rape of a teenager in Rewari. 

Follow up story done on the same issue which addressed the legal course of action taken on 

the rape issue. Another brief news story about a man who threw her threw 18 months daughter 

from terrace was reported from Pardhauli Village in Uttar Pradesh.   

 

2 positive stories were related to the Indian sprint runner – Hima Das. One was based on her 

grand welcome in Dhing, Assam (native place) and being felicitated by the government. Her 

achievements were duly acknowledged in the news story. The second inspiring story was 

related to the vision and hopes of the Dhing Express- Hima Das for 2020 Tokyo Olympics.  

 

In a special news item Rinchin’s I Will Save My Land was focussed. The stories in the book, 

highlights complex social issues present in rural areas by narrating the story of little Mati.  
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One story appeared on the business review section. Such stories must be reported often to 

highlight their contribution in different sectors. The news story reported about a women group 

who have raise millets organically. These rural women are regularly given the training & 

knowledge by Tamil Nadu Women's Collective.  

 

A photo essay was prepared on R Ushakumar, only teacher of the Kunnathumala Agasthya Eka 

Adayapa School in Amboori village (Thiruvananthapuram)   

 

One eye opening news story featured on the front page of the newspaper about a female manual 

scavenger- Savita Dev in Rajasthan.    

 

FINDINGS & CONCLUSION

The hypothesis that representation of Indian rural women in the print media are not done 

adequately stand true. There is a limited coverage in The Hindu about rural women’s issues 

like crime against rural women, rural women’s achievements, effects of poverty on rural 

women, entrepreneurship, legal facilities, etc.   

Despite being so many in numbers, rural women and different issues related to them are not 

given adequate representation in print media. There is no coverage on different financial 

services, different schemes, childcare, career opportunities, health awareness, nutrition, 

hygiene, etc.   

Media must highlight the positive representations of rural women and try to promote respect 

and dignity to these women. Media is a great platform where the actual process of women 

empowerment can be accelerated. It has a great power and potential to accelerate the process 

of women empowerment. No other sector can match up the level of media in empowering 

women.  

The positive efforts of media towards women empowerment can raise the situation of rural 

women in India.  
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