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Abstract 

  Social media and internet are acknowledged as important growth engines in modern 

world. Internet and social media has touched political, social, cultural dimensions of a country 

and also have played a role in connecting people across the globe. Since long, developing 

countries are facing problem of exodus of workers i.e. people are leaving their home countries 

due to various reasons. Social connections and easy accessibility of information has influenced 

migration intensions also. Since social media and internet has penetrated each aspect of our 

lives it also has influenced intensions and decisions to stay or leave their home country. Internet 

and social media acts as a major source of information for prospective migrants. This paper 

highlights various factors through which media and internet can influence or stimulate migration 

decisions.   

 

Introduction 

Brain drain owing to cross border migration of skilled professionals has always remained 

a matter of concern for developing countries.  Numbers of studies have focused on cross border 

mobility of people which leads to brain drain. Some of the major factors that can act as a reason 

for emigration of human capital are economic, political, social and cultural factors. In 

contemporary era where internet and social media has touched and affected political, social, 

cultural factors with in a country it also has played a role in connecting people across the 

countries. Social media and internet are acknowledged as one of the important growth engines in 

modern world. They have connected the remotest corners of the nation with modern world. As 

per a report, India has around 462.1 million internet users (which makes approx 34 percent of 

population) out of which 430.3 million use the internet from mobile phones (79% of the total 

web traffic). 282 million are active users spending approximately 7 hours per day on the internet. 
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Active social media penetration in India is 19% of the total population and global average is 42% 

of the total population (TRAI, 2018). 

With the technological revolution internet and social media have become important 

component of individual’s lifestyle. It has also connected individuals with the outer world and 

has become an important mode of communication. Communication pattern has changed and 

evolved with time. Human communication started with the oral communication and with time it 

evolved to script, to print, wired electronics, wireless electronics and lastly to digital medium. 

Digital media and internet in the early 1990s brought paradigm shift in communication pattern 

and channel. Digital technology has compressed the distance between national and global 

boundaries (Harvey, 1991). Ideas, views and Information offered and shared by digital media 

leads to the creation of a network and influences intercultural relationships of virtual community 

(Boyd & Ellision, 2007). Internet and social media has altered our thinking, actions and lives. 

Hence, internet and social media have confirmed their impact on each facet of humanity (Chen, 

2012). 

Since long, developing countries are facing a problem of exodus of workers i.e people are 

leaving their home countries due to various reasons (Chaichian, 2011; Kainth, 2009). The 

emigrants also take away their skills, knowledge and competence along with them and are 

harnessed by developed countries. This phenomenon is referred to as brain drain. Factors namely 

demand of trained and skilled professional in developed countries, competitive salaries, superior 

technology, standards of living, quality of work life, and career progression etc. are some of the 

dominant factors leading to brain drain (Hazarika, 2013; Docquier and Marfouk, 2006). Since 

social media and internet has penetrated each aspect of our lives it also has influenced intensions 

and decisions to stay or leave their home country.  

Previous studies related to brain drain have focused on the antecedents and outcomes of 

the emigration. However, the role of social media and internet is still to be explored. There is a 

dearth of study related to role social media and internet in influencing brain drain intensions. In 

this paper an attempt has been made to answer the question “To what extent and how internet 

and digital media influences the intensions of people to move from home country to foreign 

location. The paper will contribute to literature related to brain drain and have practical 

implications to policy makers as well. 

 

Brain Drain: An Overview 

It has been estimated that around 3.25 percent of word’s population live outside their 

home country (UN, 2016) out of which 58 per cent live in the developed countries. As per 

International migration report, 2017, United States (46.1 million), Germany (11.1 million) and 

Russia (11.0 million) are the top destination country. Shortages of human resource in skilled 

professions like medical, engineering and sciences etc. have been faced by both developed and 

developing countries. Likelihood of increased competition to lure best talent from developing 

countries leads to shortage of human resources in source countries. Since developed countries 

provide better salary, infrastructure, facilities, lifestyles etc. the professional from developing 
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countries prefer to move to such countries. Resultantly developing countries face a problem of 

human resource shortage and brain drain. 

Various factors like salary, employment, training, better infrastructure, attributed, quality 

of life etc. have been identified as some of the major reasons for brain drain. However, with 

advancement of technology is also playing a role in migration decision (Bhardwaj B, 2017). 

Availability and access of relevant information re4alted to migration and destination country is 

one of the important factors influencing migration decisions. Internet and Social media can play 

a significant role behind motivation or reinforcing migration decision (Braga, 2007). Earlier 

studies related to brain drain and migrations of human resources have been much focused on 

antecedent or outcome of brain drain.  However, in contemporary world internet and social 

media has affected each aspect of life. We cannot ignore their role in influencing brain drain 

intensions. This paper tries to contribute to the research related to brain drain by understanding 

the role of social media and internet in influencing brain drain intension. Various research works 

related to migration, brain drain, social media and internet have been review to understand how 

internet can affect brain drain interventions.  

  

Role of Internet and Social Media in Influencing Brain Drain Intensions: 

Social Network Theory 

Social network theory focuses on the role of social relationships in transmitting 

information, channeling personal or media influence, and enabling attitudinal or behavioral 

change( Liu , Sindhu, Beacom and Valente, 2017). Traditionally, migration decision has been 

taken on the basis of information collected from various sources such as network abroad, 

consultants, relatives and friends. However, with internet and social media penetrating individual 

lives dependence has largely shifted on these areas. Use of intern and social media has marked 

their presence worldwide with around 95 percent population residing in an area covered by a 

mobile network. 

Internet usage and smart phone penetration worldwide is on rise. Increased internet usage 

and smart phones diffusion worldwide is growing and influencing each facet of our life.  The 

population of individual using internet has increased from 1,024 million in 2005 to 3, 488 

million in 2016 (ICT Facts and Figures, 2016). Migration decision and Intensions largely depend 

upon the information availability which can come from sources such as friends, family, relatives, 

previous migrants or social network. However, with digital revolution internet has become one of 

the most widely used and obvious sources of information. Due to massive information, available 

on internet and social media it is affecting our social life (Graham, Schroeder and Taylor, 2013; 

Dutton, 2009). 

Media plays an important role in influencing views and actions of individuals 

(McCullagh, 2002; Kohring & Matthes, 2007; UNESCO,2015). Migration decisions are 

influenced by availability of information and internet and social media stimulates migration by 

making quick access to information about destination country. Thus, the information available 

from these sources helps in clarifying hazy ideas of migration and potential destinations. 
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Accessibility to information through internet help in discovery of place and affects virtual plans 

for emigration. 

A durable network based on friendship, kinship, community etc. make up strong ties acts 

as a social capital. This network has always proved as a facilitating tool for migration. However, 

with internet and social media people with brain drain intension find it easy to gain information 

which facilitates their movement. Thus, as the social network theory suggests the migration 

intensions and decisions can be influenced by human networks that create and facilitate moving. 

It has been observed that strong network between the people of same origin (e.g. same country) 

increases the chances of migration flow as well (Massey, 1990 and Polyzos, 2006). Admittance 

to relevant information related to labour market and the risks associated while entering the 

foreign country, substantially reduce the costs cross border mobility which in turn promote 

international travel. Few years ago, international migration was referred to as radical departure 

which totally cut the social relationship of the emigrants (Faist, 2000). However, internet and 

social media has changed the trend facilitating a close connection between immigrants and non-

immigrants (Vertovec, 2006; Horst, 2006). 

Brain drain and emigration decisions are not impulsive rather have a well distinguished 

stages (Brown & More 1970; McHugh 1984; Kley 2011). Internet and social media play a role in 

each phase starting from the phase of intension to move till the settling downing in foreign 

country. Support of internet and social media helps in overcoming constraints and helps in 

finding out new places (Thulin &Vilhelmson 2016;Schutz, 2011).  The information flow on the 

internet facilitates adjustment of the expatriates (Hattingh, Matthee and Lotriet, 2014). 

Customized, simple and rationalized information regarding locations, education, culture, jobs, 

education, housing, social, political and social environments in distant places makes socializing 

and adaptation easier. Thus, it is evident that migration interest, intentions, and action are 

influenced by social media and internet (Stevenson 2009; Hiller & Franz 2004 ; DaVanzo 1981& 

Massey 1990, Thulin and Vilhelmson, 2014). 

Another way internet and social media plays a role in migration decisions and intensions 

is web-based place-marketing strategies. Online marketing campaigns attracts visitors, tourists, 

and migrants (Urban 2002; Gertner et al. 2007).This further instigate migration interest and 

migration intentions (Vilhelmson & Thulin 2014). Lack of information enhances the chances of 

impulsiveness of a prospective migrant (Burrell & Anderson, 2008; Thulin and 

Vilhelmson,2016). In such situation, internet and social media can be used for accessing 

information and migration opportunities (Hiller and Franz, 2004). Internet provides scope for 

new opportunities and thus reinforces decision to move (Burrell and Anderson, 2008). It also 

plays a role in changing perception and decision to leave or love a country (Palm, 2002). 

Moreover, a positive relation has been identified between migration planning and internet usage 

(Vilhelmson &Thulin, 2013). 

Another important way social media and internet trigger migration intensions is that it 

acts a key tool of communication and networking. It has been observed that there is increase in 

the size of prospective migrants’ network with increased use of internet (Lif, 2016). That is the 
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reason that these virtual networks are also being used to forecast migration flows. This is one of 

the factors that affect the choice of destination country as well. Also, it facilitates accessibility 

and insights of culture as well as lifestyle of target country. This increase in openness and 

exposure reinforce chances of migration (Braga, 2017). Motivational effects of internet and 

social network on potential migrants has been supported by various studies (Wegge, 1998; 

Massey et al., 1993; Lif, 2016). 

 Expatriates share information through online social network regarding geophaphical 

conditions, location and thus prove a platform of interaction and clarification of doubts by 

prospective migrants. This information permits users to conveniently find their connections in 

the destination countries. Expatriates settlement and adjustment in foreign country has always 

remained an area of concern and has been considered as a major reason for their failure. Social 

media and internet may make adjustment easier by developing social contacts. Access to digital 

maps through internet makes easy availability of spatial information and also provides 

information regarding travel routes (Lif, 2016). Internet and social media play a significant role 

be familiar with undefined horizon, and make users acquainted with new places and locations 

(Schutz,1970; Van Egmond 2007). Even unemployed people with little knowledge of job 

avenues in foreign countries can now find opportunities through digital media (Kitching, 1990). 

The ease to keep connected with family and friends also reinforce the decision to migrate 

(Vihelmson & Thulin, 2013). 

 Thus, on the basis of literature Table 1 explains the role of internet and social media in 

stimulating brain drain. 

Figure1: Stimulating Role of Social Media and Internet 

S.NO  Stimulating Factor  References 

1 Network of migrants Massey, 1990 at Polyzos, 2006; Lif, 

2016 

2 Maintaining social ties and keep connected 

with family 

 

Lif, 2016, Vihelmson & Thulin, 2013 

3 Information about job opportunity, housing, 

education, life style and leisure activities etc 

which reinforces migration decision 

 

Lif, 2016, Schutz,1970; Van 

Egmond 2007,  

4 Restrain the effect of ‘obstacles’ or hurdles  

 

Lif, 2016, Thulin 

&Vilhelmson 2014;Schutz, 2011 

5 Information about opportunities, travel routes 

and connecting migrants to the destination 

 

Thulin &Vilhelmson 2014;Schutz, 

2011; Lif, 2016 

6 Information about migration flows and 

insight on how migrants chose target country 

 

Lif, 2016, 

Pramana Research Journal

Volume 9, Issue 2, 2019

ISSN NO: 2249-2976

https://pramanaresearch.org556

http://onlinelibrary.wiley.com/doi/10.1111/tesg.12144/full#tesg12144-bib-0043
http://onlinelibrary.wiley.com/doi/10.1111/tesg.12144/full#tesg12144-bib-0043
http://onlinelibrary.wiley.com/doi/10.1111/tesg.12144/full#tesg12144-bib-9003
http://onlinelibrary.wiley.com/doi/10.1111/tesg.12144/full#tesg12144-bib-0039
http://onlinelibrary.wiley.com/doi/10.1111/tesg.12144/full#tesg12144-bib-9003
http://onlinelibrary.wiley.com/doi/10.1111/tesg.12144/full#tesg12144-bib-0039


 
 

7 Minimizing the risk and costs of migration 

 

Lif, 2016 

8 Assist in adjustment  

 

Lif, 2016, Hattingh, Matthee and  

Lotriet 

Sources: Review of literature 

 

Conclusion and Discussion 

Digital era has penetrated in each and every aspect of our life. Brain drain and migration studies 

have identified various factors that trigger brain drain intensions. Social media and internet is 

also one of the factors which play a vital role by acting as a primary source of information. A 

review of existing studies has shown that there is shortage of studies focusing on the role internet 

and social media’s influence on migration studies. Research related to brain drain & brain drain 

intensions will be incomplete if we ignore the role of social media and internet. This paper 

contributes to the study of brain drain and migration studies by review the past researches to 

identify stimulating role of internet and social media. We have identified various factors which 

lead to reinforce of migration intensions. Thus we conclude that social media and internet 

triggers brain drain intension by providing information, building a strong networks, lowering 

down the risk of migration, moderating the impact of hurdles , providing an access to job 

opportunities, facilitates adjustment and keep connected with family and friends 

Internet and social media provides information on migration area and number of 

destination. Through the accessibility to these media foreign places can be quickly accessed 

through virtual network. Future consequences of migration decision can be seen leading to 

stimulating to the concrete migration intensions. Access to pertinent information reduces the 

time between migration intentions and the final decision (Taylor 1969).This study makes it clear 

that social media and internet play a major role in shaping intensions regarding exodus of people. 

With increase in affordable and resourceful communication systems, remote and inaccessible 

lands can be discovered. Based on the factors identified as reasons to affect migration intensions 

future studies can be conducted to empirically test the role of internet and social media on brain 

drain intensions. Also, future studies can also be taken up the inhibiting role of media and 

intensions on brain drain intensions. 
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